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PROFESSIONAL SUMMARY

Data and product leader with 10+ years building and owning solutions across professional sports, fintech, and municipal
government, including layered, cloud-based data platforms. Leads Agile and Scrum delivery from planning through release and
works closely with engineering on data contracts and governance. PMP-certified, hands-on with SQL, Python, dbt, and Airflow, and
comfortable at the executive level.

CORE COMPETENCIES

• Product Leadership: Data Product Strategy & Roadmap, Agile/Scrum Delivery (Sprint Planning, Backlog Grooming, Story
Pointing), Discovery & Prioritization, Cross-Functional Delivery

• Data & Technical: Data Modelling & Architecture Design, Data Governance & Lineage, Data Contracts (SLAs),
Snowflake, Databricks, Microsoft Azure/Fabric, Power Platform, AWS, dbt, Airflow, SQL, Python, GitHub, Jira, Claude

• Business Operations: Budgeting & Cost Governance, Vendor & Contract Negotiation, Team Leadership & Performance
Management, Executive Reporting & Presentations

WORK EXPERIENCE

StellarAlgo (2025 - Present) Calgary, AB
Calgary-based software company helping professional sports and entertainment organizations unify fan data and drive ticket,
sponsorship, and revenue growth.

Director, Product Jan 2026 - Present

Director, Product Innovation & Analytics Jan 2025 - Jan 2026

Neo Financial (2023 - 2025) Calgary, AB
Calgary-based fintech offering digital banking, credit, savings, and rewards products as an alternative to Canada's traditional banks.

Director, Marketing Operations & Analytics Dec 2023 - Jan 2025

Own the product roadmap and budget for all analytics products, and run the team's sprint planning, backlog
grooming, and story pointing on a two-week cycle to keep delivery tied to business outcomes.

•

Leading the migration of analytics workloads from AWS Athena to Snowflake, owning platform cost visibility,
budgeting, and alerting, and coordinating a cross-functional engineering team through planning, vendor negotiation,
and delivery against defined SLAs and milestones.

•

Work directly alongside the engineering team on pipeline development, data modelling, and ML feature delivery,
maintaining a deep technical understanding of the full product stack.

•

Use Claude and other AI tools daily for research, spec drafting, and prototyping, working alongside an AI-first
engineering team.

•

Owned product management for PRIME, a centralized analytics layer on Snowflake built on a medallion architecture,
replacing fragmented, team-by-team reporting with one governed platform. Led the GA launch with 100+ dbt models
across several subject areas.

•

Authored PRIME's data contract, setting refresh cadence, accuracy targets, availability and incident response tiers.
Defined ownership boundaries across Product, Data Engineering, and Customer Success.

•

Directed governance for PRIME's Gold layer, rolling out PII tagging, masking and RBAC. This enabled self-service
access to product and customer insights and cut routine engineering escalations.

•

Automated PRIME's daily refresh through Airflow and dbt, replacing a manual weekly process and cutting data
freshness from 7 days to under 12 hours. Added observability via CloudWatch, with automated alerts on row counts,
latency, and freshness.

•

Led discovery for Stellar Insights, a natural-language analytics tool built on Snowflake Cortex Analyst, with semantic
models over Gold tables and stakeholder interviews across sports clients.

•

Led a team of analysts, owning their output and development while overseeing marketing analytics, data strategy,
and technology partnerships across the organization.

•

Directed the build of a marketing analytics data mart in Databricks and dbt, orchestrated through Airflow, covering
channel attribution and paid media performance across Google, Meta, TikTok, Spotify, and affiliate channels. Used
dbt docs to document and communicate data lineage to stakeholders.

•



Canucks Sports & Entertainment (2019 - 2023) Vancouver, BC
Vancouver-based ownership group operating the Vancouver Canucks (NHL), Abbotsford Canucks (AHL), and Vancouver Warriors
(NLL), along with Rogers Arena.

Manager, Business Intelligence Jul 2022 - Dec 2023

Business Analyst, Business Intelligence Jul 2021 - Jul 2022

Account Executive, Membership Experience Aug 2019 - Apr 2020

City of Surrey (2017 - 2021) Surrey, BC
Municipal government for Surrey, BC, providing property taxation, bylaw enforcement, parks and recreation, and civic election
services to over 700,000 residents.

Presiding Election Official, Surrey Elections (Part-Time) Sep 2018 - Oct 2022

Accountant, Parks, Recreation & Culture Oct 2020 - Sep 2021

Finance Clerk, Property & Payment Services Apr 2017 - Oct 2020

EDUCATION

CERTIFICATIONS

VOLUNTEER EXPERIENCE

Community Volunteer | Canucks Autism Network | Nov 2018 - Dec 2023
• Supported children and adults on the autism spectrum through recreational and career development programming.

Built customer acquisition cost and lifetime value models across channels to guide budget allocation and evaluate
return on spend.

•

Managed the marketing technology budget, evaluating vendor contracts and tools against actual usage to guide long
term investment decisions.

•

Built and led a BI team of five, hiring, coaching, performance managing, and developing analysts while directing
analytics work across ticket sales, marketing performance, and fan engagement.

•

Built the organization's data warehouse and reporting layer on Microsoft Fabric, working directly with Microsoft as an
early customer through preview and into GA.

•

Executed the migration from HubSpot to Salesforce CRM, owning requirements gathering, vendor negotiation, and
phased rollout across sales and marketing teams.

•

Managed a portfolio of analytics initiatives including dynamic pricing, sales forecasting, and membership revenue,
supporting revenue growth of 15% and 11% in consecutive seasons ($66M to $84M).

•

Managed the HubSpot CRM platform for the Canucks and Warriors, handling requirements gathering, configuration,
and pipeline optimization, while managing the vendor relationship with StellarAlgo (fan data platform).

•

Pulled and analyzed data across ticketing, pricing, and marketing campaigns to support pricing decisions and
performance reporting, automating recurring reports using SQL, Python, and Power BI.

•

Managed 800+ membership accounts representing over $2M in revenue, and coordinated corporate partner
programs and member-exclusive events for brands including Toyota and Budweiser.

•

Led teams of 8 to 16 staff at individual voting locations for the 2018 and 2022 Surrey municipal elections, operating
under strict legislated timelines with no room for delay.

•

Prepared journal entries, reconciliations, and monthly variance reports supporting all Parks, Recreation & Culture
business units.

•

Oversaw the 2020 Tax Sale project at a 100% success rate and ran the 2019 property tax deferment program
accounting for over $40M in municipal revenue.

•

Bachelor of Business Administration (BBA) | Simon Fraser University | Dean's Honour Roll
Concentration in Marketing; additional coursework in Accounting, Finance, Statistics, and Human Resources.

•

Professional Certification, Data Science & Machine Learning | MIT | Aug 2023 | Grade: Exceptional
13-week intensive covering predictive modelling, clustering, regression analysis, deep learning, and advanced statistics.

•

Certified in Cybersecurity (CC) | ISC2 | 2026• dbt Fundamentals | dbt Labs | 2024•
Certified Cloud Practitioner | AWS | 2025• PMP | Project Management Institute | 2023•
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